
CHARITIES AID FOUNDATION REPORT:  U.S. TIED FOR FIFTH PLACE IN NEW “WORLD GIVING 
INDEX” RANKING CHARITABLE BEHAVIOR IN 153 COUNTRIES  
 
WGI 2010 Measures Charitable Behavior of World in Three Major Categories:  Personal Giving, 
Volunteering Time and Number of People Willing to Help a Complete Stranger 
 
WASHINGTON, D.C.///September 8, 2010//The United States ties for fifth place with Switzerland in a 
new “World Giving Index 2010” (WGI 2010) report issued today by the Charities Aid Foundation America 
(CAFAmerica), a member organization of the United Kingdom-based Charities Aid Foundation 
international network of offices.  The review of the state of giving in 153 countries representing 95 percent 
of the globe’s population is the most ambitious study of its kind to have ever been attempted. 
 
The U.S. posted impressive numbers in all three WGI 2010 categories – with 60 percent in the U.S. giving 
to an organization, 39 percent volunteering time and 65 percent willing to help a complete stranger.  The 
Index ranked Australia and New Zealand as the most charitable nations in the world, followed by Ireland 
and Canada in third and fourth place respectively.  
 
The World Giving Index is the first survey on a large scale to capture information about charitable 
behavior in 153 countries, including many nations that have not been included in previous surveys on 
giving.  The Index, compiled from data from an ongoing international Gallup survey, ranked the US along 
with other countries in three categories:  what percentage of the population donated to a charity; what 
percentage of the population volunteered time to an organization; and what percentage of the population 
helped a complete stranger or someone who they didn’t know needed help.   
 
First place ranks in the individual categories of the World Giving Index went to Malta with 83 percent of its 
population giving money, Turkmenistan with 61 percent volunteering time to a charity, and Liberia with 76 
percent of its population willing to help a stranger. 
 
“The World Giving Index is a broad-based survey and it provides a unique overview of global 
philanthropy.  It will give many governments a means to set benchmarks for giving and define 
areas where improvement is needed,” said CAFAmerica CEO Susan Saxon-Harrold.  “Many 
countries at the bottom of the list benefit enormously from US philanthropy.  Our organization is 
helping US donors give to some of those countries and it’s important that Americans continue to 
build-up indigenous philanthropy in countries such as China, Russia and India.” 
 
CAF Director of Research Richard Harrison said: “The World Giving Index is the first time that the 
world has been able to have a view about how generous it is and the first time we can see truly 
global patterns of charitable behaviour.  We hope that the Index can be used to progress 
philanthropy world wide, providing a benchmark for Governments to compare their country with 
peers and as act as a tool to aid the development of civil society in countries where a culture of 
giving is not well developed.” 
 
CAFAmerica President Janet Boyd said:   “When it comes to philanthropy, Americans do a lot … and 
can always do more.   This survey highlights the need to engage workers in volunteering via the 
corporate sector, young people by new social media channels, and older Americans by means 
that are both comfortable and familiar to them.  In my view, no one should take a critical view of 
the US fifth place rank in this report for a variety of reasons, but that also does not mean that we 
should be complacent as a nation when there is so much more that can be done.” 
 
The overall index score for each country was calculated by adding the percentages of all three charitable 
acts together and dividing by three.  Very few countries demonstrated low scores in all three charitable 
behaviors covered by the survey.  
 
 
 
 



World 
Giving 
Index  Country 

% of 
population 
who have 
given money 

% of 
population 
who have 
given time  

% of population 
who have 
helped a 
stranger 

1 Australia  70% 38% 64% 

1 New Zealand 68% 41% 63% 

3 Canada  64% 35% 68% 

3 Ireland  72% 35% 60% 

5 Switzerland 71% 34% 60% 

5 USA  60% 39% 65% 

7 Netherlands  77% 39% 46% 

8 
United 
Kingdom 73% 29% 58% 

8 Sri Lanka  58% 52% 50% 

10 Austria 69% 30% 58% 

11 

Lao People's 
Democratic 
Republic  64% 32% 53% 

11 Sierra Leone 29% 45% 75% 

12 Malta 83% 21% 40% 

14 Iceland 67% 26% 47% 

14 Turkmenistan 17% 61% 62% 

16 Guyana 36% 33% 67% 

16 Qatar 64% 18% 53% 

18 Hong Kong  70% 13% 50% 

18 Germany  49% 28% 56% 

18 Denmark 67% 20% 45% 

18 Guinea 28% 42% 61% 
 
FOR MORE INFORMATION AND TO READ THE REPORT VISIT WWW.CAFAMERICA.ORG.  
 
 
HOW  U.S. GIVERS CAN GET MORE INVOLVED 
 
CAFAmerica suggests these tips for Americans who are interested in becoming first-time or more-active 
givers: 
 
 Focus on a charity that makes sense for you.  Charities have an obligation to provide detailed 

information to interested donors. Never give to a charity you know nothing about.  You may wish to 
pick a charity or an initiative in one field of interest and in one geographic area and then stick to it. To 
get started finding a charity that is a good fit for you, go to 
http://www.cafamerica.org/cafa/SearchModule/NpPublicProfileSearch.aspx. This Web tool allows you 
to search more than 1,500 charities by nation, region, focus (religion, education, social services, 
health and medical research, the environment) and other key factors. 

 
 Consider giving more to fewer charities.  If you do give to many non-profits, consider donating 

larger sums to single organizations.  In the world of small- and medium-size charities, a $1,000 
donation to one charity may achieve a much bigger impact than $100 given to each of 10 different 



charities.  This is not to say that someone has to give more than $100 to make a difference, and there 
is no right or wrong answer about which charity you should give to and at what level.  However, it is 
generally true that a few large gifts will generate a bigger impact than several small gifts. 

 
 Do your homework and donate safely. There is no substitute for due diligence when it comes to 

charitable giving.  Donors who give via CAFAmerica can be reassured that any foreign or U.S. charity 
that they want to support will be reviewed to make sure that funds are used for their intended 
purpose.  We look at how long a charity has been working?  What risks are associated with giving to 
a specific country?  Can we independently verify a charity’s mission?  These are a few of the many 
questions we ask before we make an advised grant.  As a donor you should also ask questions 
before you give.  Ask the charity in which you are interested and find out more about it.  Talk to 
friends, family and neighbors, and use the internet to learn more about a charity or issue that interests 
you.  Ask the charity about its achievements, what has failed, and how it is financed.  Many charities 
provide some of this information online or you can email them.  If they are being transparent they will 
tell you.  Then you will be able to find out whether the charity is likely to use your gift wisely.  If you're 
interested in a major donation to a charity or for an initiative in a country then there is no substitute for 
seeing their work in action.  So consider making a visit or a country tour to find out what you really 
would like to support.  

 
 Focus on sustainability – not “one shot” giving.  If you are considering a larger donation, it’s 

important to think about what happens after your money is spent by a charity. Do the services offered 
decline?  Do programs get dismantled?  This is why “sustainability” is increasingly an important issue 
for donors who don’t want to see their gift go to waste.  Think about the long term but ask the charity 
how they spent your gift and what was achieved by it.  

 
 Review your giving plan regularly.   Look back over the past year -- did you fulfill your goals for 

cross-border giving?  Do you need to make changes?  Do you need more help in establishing your 
goals?  If so, what worked and what will you change for next year?  It’s important to avoid the “check 
off the box” syndrome of charitable giving, where you simply go back each holiday season to the 
same charities and write them the same check as the previous year. 

 
ABOUT CAFAMERICA 
 
Charities Aid Foundation America (CAFAmerica) was founded in 1992, and is a member organization of 
the United Kingdom based Charities Aid Foundation international network of offices, which provides 
charitable financial services to individuals, global corporations, charities, and foundations.  CAFAmerica is 
dedicated to expanding borderless charitable giving by providing guidance and international grant making 
solutions for donors and charities. Together with its UK subsidiary for dual US/UK taxpayers, the CAF 
American Donor Fund, CAFAmerica makes over $40 million in grants to charities in 76 countries around 
the world.  CAFAmerica’s range of charitable solutions include: Donor Advised Gifts, Donor Advised 
Funds, Matching Donor Advised Funds, Designated Funds, bequest planning and ‘Friends of’ Charity 
Funds.  
 
CONTACT: Patrick Mitchell, for CAFAmerica, (703) 276-3266 or pmitchell@hastingsgroup.com. 
 
 
 


